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Funnels
The purchase funnel, or purchasing funnel, is a 
consumer focused marketing model which 
illustrates the theoretical customer journey 
towards the purchase of a product or service.
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Review Management
and Customer Satisfaction

"It is not the employer who pays the wages. Employers 
only handle the money. It is the customer who pays the 
wages." 

- Henry Ford, Founder of Ford Motors



Presenting Reviews
● Most important review sources:

facebook, Google My Business, Tripadvisor, Yelp
● Offline and Online solicitation is often forbidden



Reviews and SEO



What are Citations?
● Mentions of your business in online directories:

● Consistent NAP (Name Address Phone number)



Responding to reviews
● Customer is always right
● Always offer a solution, 

don’t be part of the problem

● Be friendly, stay positive



The negative feedback



Email Marketing
and Newsletters

“How to write a good email: 1. Write your email 2. Delete 
most of it 3. Send”

- Dan Munz



Essentials to Email Marketing
● Metrics to follow: subscribers, open rate, clickthrough rate





Open
Open rate 
(%)

Clickthrough 
rate (%) Soft Bounce Hard Bounce Abuse Unsub

Agriculture and Food Services 24.71% 2.98% 0.58% 0.43% 0.02% 0.29%
Arts and Artists 27.23% 2.85% 0.61% 0.44% 0.02% 0.29%
Beauty and Personal Care 18.48% 1.96% 0.38% 0.38% 0.03% 0.32%
Business and Finance 20.97% 2.73% 0.66% 0.55% 0.02% 0.23%
Computers and Electronics 20.87% 2.16% 1.02% 0.70% 0.02% 0.31%
Entertainment and Events 21.21% 2.33% 0.49% 0.41% 0.02% 0.28%
Games 20.82% 3.33% 0.44% 0.50% 0.02% 0.25%
Government 26.33% 3.62% 0.48% 0.39% 0.01% 0.13%
Health and Fitness 21.93% 2.57% 0.43% 0.44% 0.03% 0.39%
Hobbies 28.46% 5.13% 0.31% 0.24% 0.02% 0.23%
Home and Garden 23.82% 3.47% 0.57% 0.40% 0.03% 0.37%
Manufacturing 21.74% 2.33% 1.41% 0.99% 0.03% 0.36%
Non-Profit 24.98% 2.76% 0.49% 0.40% 0.02% 0.19%
Recruitment and Staffing 20.73% 2.18% 0.53% 0.60% 0.02% 0.32%
Restaurant 21.17% 1.25% 0.24% 0.22% 0.02% 0.26%
Sports 25.41% 3.19% 0.46% 0.41% 0.02% 0.29%
Telecommunications 21.57% 2.43% 1.13% 0.92% 0.02% 0.27%
Travel and Transportation 20.69% 2.17% 0.65% 0.48% 0.02% 0.24%
Vitamin Supplements 17.26% 1.80% 0.28% 0.22% 0.03% 0.25%



Emails in a nutshell
Is it SPAM?

● Opt in and Opt out

● Never use deceptive headers, From names, reply-to 
addresses, or subject lines.

● The unsubscribe link must work for at least 30 days 
after sending.

● You must include your physical mailing address.

Good usage

● Asking for reviews

● Be personal, thank the people for coming

● Offer promotions, incentives, news, holiday opening 

date info



Press Releases
Compile a press list

● Relevant local press

● With email addresses

● And names

Doing a press release

● Remember the 5 Ws of journalism

(What happened? Who is involved, Where did it take place? 

When did it happen? Why did it happen?)

● Be concise, short, editors don’t have time

● Try to catch attention, be personal, share a story

● Point out why would the readers like this news?



Workshop Summary
Digital Marketing Communication

Make yourself noticed! (attention)
Make people feel! (emotion)

Stay on message (positive and simple)
Share a piece of you (story)
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Google it.

Interested in learning more about 
these topics?

Here are some important and relevant 
keywords that will help you find useful 
information.

citation management, e-mail marketing, newsletters, 
reviews, mailchimp, press releases, SPAM filters

Recommended learning resources:


