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Funnels
The purchase funnel, or purchasing funnel, is a 
consumer focused marketing model which 
illustrates the theoretical customer journey 
towards the purchase of a product or service.

100 people                     start of customer journey

2-3 people, end of customer journey

2-3%
conversion rate

Awareness

Research

Decision

Purchase

Source:



Search Engine Marketing

"On a broad scale, I see SEO becoming a normalized 
marketing tactic, the same way TV, radio, and print are 
traditionally thought of as marketing tactics." 

-  Duane Forrester, Senior Product Manager, Bing 



Google
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Search Engine Marketing
Getting the abbreviations in order

● SERP: search engine results page
● SEO: search engine optimization
● PPC: pay per click advertising



Search Engine Marketing
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KEYWORD

Your SEO keywords are the key words and phrases 
in your web content that make it possible for people 
to find your site via search engines. 
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SEO Ranking Factors



SEO Ranking Factors
200+

Source: contentpeter.com





Tech SEO
Google Page Insights:
https://developers.google.com/speed/pagespee
d/insights/

Is your site mobile friendly?
https://search.google.com/search-console/mobi
le-friendly

In depth checkup

Source: google.com
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https://developers.google.com/speed/pagespeed/insights/
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Offsite SEO
Backlinks

- Anchor text
- Link diversity
- Page authority, page rank

Social media shares, mentions, likes

Citation management on directory sites

Native Advertisement



SEO copywriting

Onsite SEO

Heading structure

KEYWORDMeta description

Content

● Keyword density — always avoid keyword stuffing

● Variety — plural forms of the keyword, synonyms, semantic variations

● No forced content — i.e.: the title “Best bar in Budapest” was always something we wanted to 

achieve.

Source: moz.com



Google Analytics - Where do we get our data from?



Google Analytics - Where do we get our data from?



Finding keywords



PPC - search
Pay per click advertising

● CTR: click thru rate
● CPC: cost per click
● Impressions
● Extensions
● Conversions
● Attribution



PPC - display
● Lower CTR
● Interactive ads

Dos and don’ts.

● Don’t shout and scream
● Do personalize your ads



PPC
other platforms

● Twitter
● Linkedin
● Instagram
● Facebook
● Bing



PPC
other platforms

● Twitter
● Linkedin
● Instagram
● Facebook
● Bing
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Social Media Marketing

“If you make customers unhappy in the physical 
world, they might each tell 6 friends. If you make 
customers unhappy on the Internet, they can 
each tell 6,000 friends.” 

- Jeff Bezos, founder of Amazon.com





ROI in Social Media

Source: socialfresh

Source: contentpeter.com



Social Media for Small Business
● Engage with your visitors (reply to posts, mention people))
● Share your stories (#hashtags, retweet)
● Create promotions
● Attract local influencers
● Be proportional (don’t flood your wall)

Investing into Social Media. Or Create vs Share, the 2 to 1 ratio

● Spend $2 on creating content
● Spend $1 on sharing that content (amplifying)

People find your business on either Google or Social media.



Content Marketing

“Content is king.”

- 1996, Bill Gates, Microsoft





Content can be anything

● Video presenting 
● Blog article about your latest product
● Ebooks and guides
● Reports, emails
● Charts, games
● Songs, tunes, remixes
● Infographics



Google it.

Interested in learning more about 
these topics?

Here are some important and relevant 
keywords that will help you find useful 
information.

search engine marketing, SEO, PPC, content 
management, content marketing, 

Recommended learning resources:








