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In this module:

Marketing Communication &
Global Tourism Trends



Hello!




My story

...or why am I qualified to help?

Translator Travel writer Digital marketer Freelancer
Travel guides and articles 800+ articles and reviews Agency experience Full time digital nomad
BA in East Asian Studies & 20+ countries traveled to MA in Communication 40+ happy clients:)

Editorial Studies Studies



Facebook Referral

_ PR, Events & Sales
Social

Referral

Social
Commerce Email
Referral

Search Selective
Engine Wholesale

Blog SEO & Marketing

Content
Online N
Marketing «° .
' ~ Offline
Advertising
Affiliate Online

Retarget

Online Advertising



“Social media¢ We do have Facebook, besides...

...I only need a new website right now!”

Mr. Random Client



Digital Marketing Communication

How do you make yourself noticed? -
(attention) .,

How do you want your guests to feel? ‘.
(emotion) e, .
What do you want to communicate? R
(the positive message) L

What do you want to share? ..
(story)



About the workshop
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The seven seconds test
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The seven seconds test



Ennis Ireland B&B Accommodation G&r},ﬂm HW B&B

ltural pr
art and comedy - something for all the
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The seven seconds test



Y/ | Call us at: 317-2724815

At Xireme Lazer Tag, we take care to provide our
customers high quality entertainment.

Monday PRIVATE BOOKINGS
Tuesday PRIVATE BOOKINGS To Book A Birthday Party Online
Click Here
Wednesday PRIVATE BOOKINGS
* HOME
Thursday.  4-9PM OPEN PLAY
.
Friday 4-MIDNIGHT OPEN PLAY
Friday. -MIDNIGHT FRIDAY NIGHT FRENZY
. UNLIMITED LAZER TAG
1 FREE SOFT DRINK
. $20 per player
Saturday 10 AM-11PM  OPEN PLAY - BB .
Saturday 10AM-1PM SATURDAY MORNING BLAST " - ¥
UNLIMITED LAZER TAG
1 FREE SOFT DRINK
20
9-11PM
SATURDAY NIGHT QUT
UNLIMITED LAZER TAG .
1 FREE SOFT DRINK - <
$15 PER PLAYER =
Sunday.  1PM-TPM. OPEN PLAY
SUNDAY SPECIAL
4 GAMES OF LAZER TAG
FOR §20

Request Inf

REGULAR GAME PRICES EXCLUDING SPECIALS:
Name:

‘ONE GAME $8
TWO GAMES $ 15
THREE GAMES. § 19 Email

THESE PRICES ARE PER PLAYER.

Website snd List Your Business

Website Designed by Xireme Lszer Tag © 2016 at Homestead™ Ma



The seven second test



Visual creatures

Humans are visual creatures

e Eyesdrawntoimages, smiles, eyes
e Weusually decide if we care about a site in

7 seconds
e We scan webpages, not read them

+3.73%

Test Img #3

Test Img #7




Mobile sites

50% of all mobile searches are conducted in hopes of finding local results, and

61% of those searches result in a purchase. Do you want in or out on that traffic?
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=+=Mobile Internet Users  —#—Desktop Internet Users




Welcome to Glenomra House Ennis

TEMECULA VALLEY

WINEGROWERS

At Xtreme Lazer Tag,
customers high quality|

Monday

Tuesday

CALIFORNIA
WINE

WAS
BEFORE IT WENT

Wednesday
Thursday. 4-9 PM

Friday
Friday. 9-MIDNIG

Saturday 10 AM-11H
Saturday 10AM-1PI

Single, double and triple bedded rooms are available.

* Independently reviewed in many tour & travel Gl

books En -

* 15 mins from Shannon Airport un Mol | ‘Scilic 4

s 8 minutes walk from Ennis town centre ba VWaston Ave ;

*  En-suite bedrooms and Tea/Coffee in all rooms of @

* TVin all rooms lib s

s Free Wi-Fi & hi-speed internet access in every wh e D

-STAY & PLAY - oo . - B nent parabglmnogrgmo PR unday  1PM-TPM

*  Free Parking in this Town Centre Location fez d &

*  Designated smoking area outside for guests sta W
din




Funnels

The purchase funnel, or purchasing funnel, is a
consumer focused marketing model which
illustrates the theoretical customer journey
towards the purchase of a product or service.

100 people start of customer journey

Research

W 2-3%

conversion rate

2-3 people, end of customer journey



Funnels

The purchase funnel, or purchasing funnel, is a
consumer focused marketing model which
illustrates the theoretical customer journey
towards the purchase of a product or service.

100 people

start of customer journey

Awareness
Research

W 2-3%

conversion rate

2-3 people, end of customer journey

Source:

intrigue

Turning Online Marketing Into Dollars

Online
Marketing
Initiatives

Budget/Resources

Destination

Strategic
Sales Funnel
Through

Website
Money in L 3 Return on
your Pocket ‘ ‘ Investment



A behavior flow in action

o All Users + Add Segment
100.00% Sessions

AAA




Fooking emotions



What emotions do these logos evoke in you?

6
A rcen Houe Tambio




[ J ® = R
Emotions guide us e ot

Sadness
e Emotional campaigns outperform non-emotional campaigns
. : o ity
on almost every metric, including (but not limited to)
Awe

revenue, profit, and share gain.
Anger

e 70% of viewers who experienced a strong emotional
response to an advertisement were highly likely to buy the

product.

Campaign

e Videos that elicit strong emotions are twice as likely to be Effectiveness

shared over those that elicit a weak emotional response.

% Reporting very large profit gains

pay =

Emotional Combined Rational




:

l
il
]

LACOSTE
JOHN DEERE CLARITY .
senvato oPIMS b

HARLEY-DAVIDSON

Source: ThinkDesign



:

l
il
i

|[rn]]
!l
I

LACOSTE
€ JoHN Deere CLARITY
senvato © OPTMSM il
:
I - | CRAWL
‘)"Qm Howse Tambopata

Source: ThinkDesign



Emotions, logos, images
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BARCELONA

Pub crawl Barcelona, Your Adveniure!

Be part of a unique pub crawl adventure through the streets of Barcelona, wh
night s a journey to remember! Every night we bring togelh

wortd to show them t

awid night out n Bar

L of the best b
wellas the hidden gen

aring:

fime to ive, say yes 1o your adver

FREE FIRST BEER OR SANGRIA!
FREE TAPAS OR PINTXO!
3FREE SHOTS!

‘SKIP THE LINE TO THE BEST CLUB
OF BARCELONA!

FREE CLUB ENTRY VOUCHER!

UNLIMITED PUB CRAWL"

visit the besl clubs in Barcelona!

SUOKO oPiLM jam

BARCELONA

Tapas Up with Pub crawl Barcelona

fron

spi
cortaii

Contact nformation

Pub Crawi Barcelona
Address:
P

Telephone:

Open: 21.00.06:00
Map. ¢

3,

Greom Fowe Tambopta

GUEST HOUSE

E BREAKFAST
. FREE WIFI

AIRPORT TRANSFER

TOURS OFFICE

The Amazon RainforcS s thopehicd

‘OUR ROOMS

‘Wehave at i tine 3 rooms: 1 peivatewith

IN BRIEF.
4 Daily
@ Infut
 Tour
¥4 Living Roon

ad

©OUR GUEST HOUSE

Wo rawellprepare fo shortr orongerstars.
At ur uest bouseyou il find ree Wi

 Hammockarea

@ 2007 Securlty

. FEEL SECURE
. ADDITIONAL SERVICES

WHAT YOU GET

Our ol 0 make cur puest rely oot home.

ks and tour concirge s pasivie o nd
it

U5D$28



The positive message



The moving company

“We are not like our competition, we do
not have hidden costs!”

“Our very professional services are
always available, we do boxing, furniture
assembly, and our colleagues are always
available, if you have any questions, do
not hesitate to call us!”

“Need a hand? Just call us! BEST
MOVING COMPANY IN TOWN!”




The moving company

“We are not like our competition, we do
not have hidden costs!”

“Our very professional services are
always available, we do boxing, furniture
assembly, and our colleagues are always
available, if you have any questions, do
not hesitate to call us!”

“Need a hand? Just call us! BEST
MOVING COMPANY IN TOWN!”

Simple and positive

“Easy to understand fees!”

“Professional boxing and furniture
assembly services”

“Helpful support line available 24/7”

“Trusted by the local community”



Your message: simple and positive

e Using negative language is a bad idea (“no”, “don’t”, “nothing”, “pointless”,
“never”)

» o« n «

e Never pressure the customer (“must”, “want”, “choose”)
e Usesimple language (average reading comprehension level: 7th grade)
e Passive-aggressiveness, condescending, we-know-it-better attitudes
e Clickbait only pays off on the short run
Dermatologists Hate Her!
Dear Public ibrarySystem, R s Baking Company akery Boutiue & istr | Sheis 51
We hope-a-'yauus;asorneq@_ I—DDKS 25

lhe‘"$12million in hotehexﬁ | You are all little punks. Nothing. you are all nothing. We are
tokeep thelibrary open later. Iafughlng a.“ you. All of you, just fools. We have God on our
' side, you just have your sites.
i

Local mam exposes shocking
ant-aging secret. Learn the

S5 Trick to Twer slunning mesolis

LEARN THE TRUTH NOW




- - - = ~
. < ~
. e S .
R \|
csi ILLUMINATE TEAM BUILDING FAG GIFT CARDS CONTACT P N 4
BOOK NOW ,-
] 2 0 ENAPt Eirm
' ve The Cl Before
/'/ ane ROOM = olve e Clues Bero
I'I AN SSCAPE 100M Pres Inigus challenge: escape from the
. L minut will need to use your
'I ntelligence. imagination. and creativ
7
.I.
1
THE OC'S PREMIER ESCAPE !
1
ROOM GAME 7
1
rafted by people who are serious about games, so you can ./'
have som@& serious fun! 1
1
i :
;
;
;
;
;
,
;
;
i Offfine - Leave a Message /.
;
;

AN =5 olve The Clues Before
3 ~ZTime Runs Out

5

!
£
i Offline - Leave a Mossage e




The story, telling it



Three stories

Killarney House B&B was built in 2008, Open
from May to September, Killarney house was
built to a very high standard. Situated on a half of
acre of landscaped gardens, it is 1.5km from the
centre of Tralee town centre on the main R558 to
Fenit, where Fenit village is situated just 11km
from Tralee in the beautiful setting of Tralee Bay.
Killarney House boasts a fantastic location
between Tralee and Fenit, where you can enjoy
such activities as horse riding, cycling, sailing,
fabulous scenic walks and enjoy some of the most
spectacular views on the Western Seafront and
do not not leave without sampling some of the
finest seafood catch of the day in local
restaurants in Fenit village and Tralee town.

For centuries coffee has provided inspiration,
warmth, energy, clarity, contemplation and a
chance to savor and share “the good life” for all
those whose enjoyed its robust flavors and rich
aromas. It wasn’t until 1870, in Southern Italy,
that true coffee perfection — Café Barbera® —
was created by our founder, Domenico Barbera,
when he opened our first coffee house and served
fresh coffee roasted daily with passion and
dedication.

From the day the first Cafe Barbera franchise
opened in 2004, Café Barbera has preserved the
tradition and spirit brought by each cup of
perfect Italian espresso. We are dedicated to
providing a nostalgic, yet enjoyable experience
through superior product standards and service
excellence.

We all have that dream. You know, the one you
question if it is possible? The dream that has you
wondering what you are doing in life. The dream
you want to pursue, but...

We were working as architects in Denver,
traveling to California wine country, when we fell
in love with a small vineyard and winery in
Amador County. In 2014, we decided to ignore
that nagging "but," leave our professional careers
to pursue our dream of winemaking. Now in just
a few short years, we are producing award
winning wines.

We hope those who drink our wine will fall in
love with the vision and creativity we pour into
each bottle. A little inspiration to not settle.
Always dream big. Never give up.



Share, emote, connect

The effects of storytelling on the brain

DOPAMINE

The brain releases dopamine
into the system when it
EXpEriences an
emotionally-charged event,

NEURAL COUPLING

A story activates parts in the
brain that all

to turm the sto

own ideas and experience
thanks to a process called
neural co upling.

making it easier to remember
and with greater accuracy.

CORTEX ACTIVITY

When processing facts, two

MIERORING
isteners will not only vated (Broca's and
ce the similar brain

to each other, but

£ SpeaKer.

; of the brain are

s area). A well-told
story can engage many
additional areac: |r'-_||_|-:1|r5_!._:

£ mi ensory
cortex and frontal correx.

Source: SEOpressor.com




Share, emote, connect

How to tell your story?

e Know your brand — who are you talking to? What problems do you solve?
e Define your ‘it’ factor — what sets you apart from the rest?

e Meet the customer — whois your ideal customer? What is his or her goal in life
and with your product?

Keep in mind

e Authenticity — tell your story, don’t make up anything! Honesty is rewarding.
e Show, don’t tell — “don’t give them 4, give them 2+2” - Andrew Stanton, Pixar

o Keep it short — people don’t have time to immerse themselves in an intricate story

Source: SEOpressor.com // lookbookhq



Now it’s your turn!



Cheatsheet

VOur

business’s

identity?




Global
digital
marketing
trends

Why do we
need the glass

or the drink?

E Foteign visitor spend Resident travel spend . ¥ Forelgn visitor spend
ope e Asia-Pacific "
b 201'_‘46‘6% 5463 | 2010 49.2% 2010 224%
I 11 -
o 2% 40,0% oot 29 41.2% 2020 28 1%

Resident travel spend

10 22.9%

North America 2020 32 39

Foreign visitor spend
#1115.9%
0 16.0%

Resident travel spend

The Travel

n
2010
el _ . Gold Rush 2020:
2020 o Global Foreign G k.
12.6% | Viitorspend How Global Travel
; - is Changing
Forelgn visitor spend Global travel SPEI"Id is
\ projected to double
20165, 7% between 2010 and 2020
2020 § Q9%
Resident travel spond
Foreign visitor spend Resident travel spend 2010 §_49, ] '-||I|"
w10 7% w0 3 4% S T mmmm—
2020 5 visit wwnw.amadeus.com/gol
2020 3.0% 2020 3’7%

Source: amadeus / oxford university



Google it.

how to..|

Google Search

I'm Feeling Lucky

0

Interested in learning more about
these topics?

Here are some important and relevant
keywords that will help you find useful
information.

essentials of digital marketing, visual communication,
user experience, small business branding, storytelling in
marketing, attention-based content marketing

Recommended learning resources:

@ demy

lynda.com “academy of you”

coursera



